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In 1996, Bill Gates published an essay on 
the Microsoft website titled, “Content 

is King.” This essay outlined the various 
ways that the internet would eventually 
become a profi table place to distribute 
information. Whether sharing scientifi c 
fi ndings, providing entertainment or ad-
vertising a business, Gates said, “Those 
who succeed will propel the internet 
forward as a marketplace of ideas, expe-
riences and products – a marketplace of 
content.”

Content can be found on your website, 
social media accounts, blog and any videos 
that you post online. It is simple to create 
and publish content, and it is the easiest 
way to tell your brand’s story. It’s also re-
ally easy to create bad content, which can 
detract from your story. Consider the var-
ious places where your business appears 
on the internet and ask yourself:

• Is my message clear?
•  Am I telling a compelling story that 

encourages engagement?
•  What do I want my audience to do as 

a result of what they experience from 
my content?

Marketing is about values and, specif-
ically, the value you provide to your cus-
tomer. Naturally, the fi rst step is showing 
up in search results. These days you can’t 
be found by customers if you’re not on-
line. But once they’ve found you, you 
must consider what you say that will con-
vince them that working with you is in 
their best interest. After all, content is the 
story of your brand. 

Here are some tips for building your 
brand’s story:

Create. Your brand isn’t the story 
of your business and all the products 
and services you offer. It’s what your 
customer believes about you based on 
the signals your brand sends. Learn 
the motivations behind your custom-
er’s purchase decisions so that you 
can appeal to them on their level. Big 
purchase decisions, such as tree care, 
can be emotional. Pro tip: Are you in-
volved in your community? Consider 
showcasing some of the projects you’ve 
worked on and testimonials from those 
who have benefited from your charita-
ble work.

Captivate. Use a mixture of high-quality 
images and carefully-crafted text to take 
your customer on a journey with your 
brand. Along the way, show them how 
they can get a better experience by using 
your products or services. Pro tip: Are you 
using Instagram? Not all of your images 
need to be directly related to what your 
business does to make money.  Staff pro-
fi les, critters you’ve encountered and 
graphics with relevant quotes will bring 
your story to life.

Convert. Encourage your customers 
to engage with you to learn more. Offer 

something for free, and create a clear call-
to-action and a landing page where they 
can follow through on that call. Pro tip: A 
webinar or the fi rst chapter of an e-book 
are great freebies.

Remember – content is king, but it 
won’t close the deal for you. It’s just one 
of many things in your marketing tool-
kit that can bring valuable leads to your 
doorstep.

Need help with your marketing strat-
egy? Contact TCIA’s Marketing Depart-
ment at marketing@tcia.org. 
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TCIA’s Storm Network 
increases its online resources
TCIA has recently created an online 

Storm Network Community in an 
effort to develop a resource library that 
will contain links to industry resourc-
es, sample press releases, an archive of 
articles related to storm work from TCI 
Magazine and a discussion forum on 
storm-work topics. 

The TCIA Storm 
Network is a database 
of TCIA member 
tree care companies 

from all over the U.S. that are willing 
to help out in the time of need during a 
storm. Storm work can be a great oppor-
tunity to increase business revenue while 
helping out your tree care company peers. 

To download a form to add your 
company to the network, visit tcia.org 
and, under the Membership tab, then 
under the Mentoring & Networking 
header, click Storm Network. You can 

also look up member companies willing 
to help out, and you will fi nd there a link 
to the new Storm Network Community.

For questions about the storm net-
work, contact TCIA Membership via 
800-733-2622 or membership@tcia.org. 

Re-Accredited Companies in the Residential/Commercial Category
Company City State Date 
Winkler’s Tree & Landscaping, Inc. La Grange Park IL 10/12/17
Snell Tree Experts, LLC Fuquay Varina NC 10/20/17
Arborcare Tree Service Ltd. Calgary AB 10/10/17

Accreditation Updates

Are you accredited yet? Do you know who is accredited in your area? Find out. Go online to www.tcia.org 
and, at right, click “Find a Tree Care Company” then search by zip code or state. Don’t be last in your state!
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