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As a business owner in the age of Yelp, 
you’re hyper-aware of how easy it is 

for consumers to post reviews. Research 
has shown that customers who have a neg-
ative experience are two- to three-times 
more likely to write a review than those 
who had a positive experience. Spreading 
goodwill makes people feel good about 
your business, builds positive brand rec-
ognition and helps overcome negativity. 
Creating goodwill can help you to estab-
lish and nurture relationships that ensure 
the long-term success of your business.

One way to create goodwill in your 
community is to consider sponsorship 
marketing. Sponsorships are one of those 
marketing activities that might not neces-
sarily bring leads to your doorstep; how-
ever, sponsorship marketing goes a long 
way in crafting the image you want to put 
out in the world about your business. It is 
meant to connect with people’s interests 
and passions, and engage them with your 
brand in a positive way (that doesn’t feel 
salesy!). Here are three ideas:

Create an experience. Take a cue from 
Stacey Marcell, CTSP, owner of North-
east Horticultural Services, an accredited 
TCIA-member company based in Strat-
ford, Connecticut. She created a butterfl y 
garden and bug hotel at the Beardsley Zoo 
in Bridgeport, Conn. This installation was 
designed and built to function organically 
with the existing trees in the space, and 
receives monthly maintenance to ensure 
the community can enjoy its beauty for 
years to come. 

Specialized areas like this don’t exist 
only in zoos – similar sponsorship activ-
ities on a much smaller scale could in-
clude adopting a park bench, caring for a 
greenspace along a bike trail or buying a 
personalized brick in a park path. Having 
a hand in beautifying the places where 
people spend time is a wonderful way to 
indirectly connect with consumers.

Do well by doing good. Corporate giv-
ing is a fantastic way to contribute to the 
health of local trees. For example, many 
parks rely heavily on the generosity of 

businesses to close the gap from the lim-
ited fi nancial resources that come from 
the cities and towns in which they exist. 
Sponsor a gala, make in-kind donations or 
coordinate with the park to underwrite a 
corporate volunteer day project for your 
employees. You could even tie this into 
Arbor Day. National Arbor Day is April 
27, but check arborday.org to see when 
your state celebrates.

Think outside the box. Consider 
sponsoring a children’s sports team, or 
that new bike share program in your 
city. The value that people get from pro-
grams such as these, including healthy 
activity and fresh air, is an example of 
the qualitative ways that your business 
can connect to people’s interests and 
passions, while also paying for a little 
quantitative advertising!

Need help with your marketing strate-
gy? Contact TCIA’s Marketing Depart-
ment at marketing@tcia.org.  
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As many of you know, 
we post of a pop quiz 
to our Facebook page 
every Friday, mostly to 
send you all off on a 
good note going into the 
weekend! Stop by and 
check them out, and 
see how you stack up 
with our other partici-
pants. What would have 
been your answer to 
this one? We also post-
ed this on Instagram: 
@treecareindustry, 
and received more 
than 54 good-humored 
responses.
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Roundtable discussions 
slated for April in Midwest

Peggy Drescher, TCIA regional out-
reach coordinator for the Midwest, is 
organizing two roundtable discussion 
and networking sessions for April.

The focus of the fi rst will be “Wood 
Chip Disposal,” presented by Joe 
Kramer of Kramer Tree Specialists. 
The event will be April 11, 2018, from 
4-6 p.m. at Emmett’s Brewing Co., 110 
N. Brockway, in in Palatine, Illinois.

The second roundtable discussion 
will focus on “Safety Above All Else,” 
presented by Scott Jamieson of Bartlett 
Tree Experts. That event will be April 
19, 2018, from 10 a.m.-noon, at Ar-
boRisk Insurance, 14795 W. National 
Ave. in New Berlin, Wisconsin.

These events are popular and fi ll fast, so 
contact Peggy Drescher at 630-917-8733 
as soon as you know you can attend.
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